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Aesthetic Technique and designing product Shape
Abstract

The Aesthetic technique which followed at designing products
different from era to another because of Technological development and the
different of criteria of beauty at the consumer, as the consumer no longer
search for just the function in the product, but he become searching for the
pleasure and fun when he is doing the function which lead in turn to make
the designer searching for variety searching inspiration achieve his vision of
design and exploit in it the new technology.

Among these resources was design and artistic trends and
movements where the different of aesthetic technique in it creative resource
help the designer in designing the smart products because of the variety of
the designs, lines, materials in these trends, for example we find that
Bauhaus philosophy was that Form Follow Function and the Bauhaus
designs was characterized with simplification and abstraction, using the
primary colors , emphasis on geometric shapes, While we find that
Streamlining design was influenced by the modern aerodynamics, the form
was rarely follow function, and the streamlining designs was characterized
that it was simple , dynamic and using curved lines.

While in Memphis the Form Follow Fun, Memphis designs was
characterized that it's bright colors, bold patterns, un traditional materials,
and un usual shapes, And there are a lot of products that inspired its designs
from the designs of trends and add to these designs the new technology
which transfer the industrial design to new stage is the interaction design.
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